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Airport

SMARTRA

Supporting your Smart Travel!

http://smartra.net/e/

{-For better Passenger Experience
<For innovative sales promotions
<-For a low cost.IT solution

T&TIS, INC.

NOTE 1: the technology used by SMARTRA was patented in several countries. For more information, visit http://smartra.net/e/fag.html. NOTE 2: “SMARTRA", “the SMARTRA logo”,

"R — k3", "T&TIS" and “the T&TIS logo” are the registered trademarks or service marks of The Aqua Enterprise Company. NOTE 3: © 2015 T&TIS, INC. All Rights Reserved.
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© BETTER PASSENGER EXPERIENCE

2

SMARTRA computes a prediction and provides a fraveler

with not only the prediction but also beneficial information.:

Traveler's Benefits:

The traveler can minimize or effectively use
waiting time during his/her travel.

The traveler can meet his/her partner(s) just in
time.

The traveler can get a bargain efficiently.

The traveler can get a timely & special service.
The traveler can save points and exchange the

points for a reward.
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SMARTRA Report & Reward
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SMARTRA Report Reward
Checkpoint Day & Time|Point] Total Point: 1,000

Registration at Home 10/1-23:14| 500 | (As of Oct. 2, 2016) i
Entrance at Check=in 10/2- 9:01 | 100 |Reward |[Exchange Rate K
Exit at Check-in 10/2- 9:33 | 100 | Item | (points/item) < %
Entrance at Security Check|10/2-9:38 | 100 |Watch 3,000 %
Exit at Security Check 10/2-10:42| 100 |Ticket 700 %
Departure at Gate 10/2-11:02| 100 [Wine 2,200 %
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I. A traveler completes User Regis’rro’rion.
ii. The fraveler sends his/her fravel information at
checkpoints by using SMARTRA Report.
li. The more SMARTRA Reports he/she sends, the more
points he/she obtains.
iv. SMARTRA provides the traveler with a coupon/goods
as a reward in exchange for the points.

v. SMARTRA obtains the coupon/goods from businesses.
@

lijavelels eain obtain goods or setviece

for free,
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Prediction & Timely Sale Information
C
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Prediction Information Timely Sale Information
Checkpoint Prediction| Result|[FAST FOOD
Entrance at Check-in 8:58+4 | 9:03 |Sale Period : 9:00 - 12:00
Exit at Check-in 9:30X7 | 9:41 Sale Sale [Normal
Entrance at Security Check|9:36£11] 9:50 | Item | Price | Price
Exit at Security Check 10:31+12 Burger | $2.50 $4.78
Departure at Gate 10:56£15 Drink | $0.50 | $1.58
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I. Advertisers input timely sale information into SMARTRA.

ii. A Traveler inputs his/her itinerary and completes
SMARTRA Setting.

li. SMARTRA sends him/her a passage prediction, his/her
timely sale information and his/her passage result.

iv. He/she learns his/her predicted passage time and th

)

O

timely sale information expected to be held when an

where he/she will pass by.

IThertiaveler ean minimize or effectively use
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Rendezvous Information

. I]_:l £ 9
/2 I

Name| Checkpoint |Wicket 1 at Station A|Wicket 2 at Station B|Departure Lobby at Airport
Predicted Time 8:22 8:50 8:56
Actual Time 8:20 8:49
Beth Prediction
Interval & l ‘ | 1L ‘l JIL | ]
Actual Time [8:18 8:22 8:26/8:43 8:50 8:57(8:46 8:56 9:06
Name | Checkpoint |Exit at Baggage Claim| Exit at Customs Arrival Lobby at Airport
Predicted Time 16:43 16:54 16:57
= Actual Time 16:47
= Tom Prediction
T Interval & | | ‘ 111 | ]| | ]
- ;’ : Actual Time |16:26 16:43 17:00/16:49 16:54 16:59]16:51 16:57 17:03
- > o a |
°,. v é
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A) Travel Information via Rendezvous Display

i. A traveler selects a rendezvous display(s) at a

rendezvous place when completing SMARTRA Setting.
i. SMARTRA shows his/her passage prediction and
passage result on the rendezvous display(s).

B) Travel Information to a meeting partner(s)

partner(s) when completing SMARTRA Setting.
i. SMARTRA sends the meeting partner(s) his/her passage

prediction, passage result and timely sale information.
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The meeting pariner(s) can learn the travel
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situation of the fraveler and meet just in time. |
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: INNOVATIVE SALES PROMOTION

I.  Via SMARTRA, an advertiser provides timely sale info.
for tfravelers who will pass by its store during its sale
period.

ii. Travelers are highly likely to visit its store.
&)

Because they will pass by the place close to

its steie, the costi to visit it will be very small.

Timely & Special Service:

I. An advertiser provides travelers with its email address
and timely & special service information via SMARTRA.
ii. A tfravelerinputs the address into SMARTRA so that it
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can learn his/her travel prediction and passage result. %
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e adveitiser’ cain expect traveler’s artival

precisely and give him/her a special service
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" LOW COST IT SOLUTION

I. A business who wishes to improve accessibility and/or

2

Passenger Experience sets NFC tags.

ii. The business may install e-Gates.

ii. Travelers use the NFC tags and/or e-Gates to send
SMARTRA Report and get a prediction.

Iv. SMARTRA improves the accessibility and/or Passenger

Experience.

‘ I The business eain exploil SMARTRA for ﬁﬁ’@@j

System Passenger Checkpoint

NFC tag / e-Gate

NALAS Smartphone with NFC
Barcode Barcode reader
NFC Tag e-Gate

Iris, finger print, face, etc. Biometric sensor
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EXPECTED USER (BUSINESS)

etc.

Transportation Facilities: airport, station, bus stop, terminal, port,
warehouse, post office, etc.

Travel Industries: travel agency, hotel/lodge, rent-a-car, etc.
Leisure Facilities: theme park, playground, golf course, ski resort, etc.
Retailers: store/shop, boutique, restaurant/bar, beauty salon/barber,
supermarket, etc.

Public Facilities: TSA, CBP, federal, state or municipal office, etc.
Companies: one having many employees or sales forces, etc.

Medicine: hospital, clinic, pharmacy, etc.

S

CONTACT INFORMATION

4, Urikura, Kisarazu-shi, Chiba 2920007 Japan
Tel. +81-438-41-0120 Fax. +81-50-3452-7241
Website: http://tandtis.com/home-e/
SMARTRA: http://smartra.net/e/
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